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A better solution than an "ad boost to help broadcasters" by the federal government would be to acknowledge that the CBC also faces daunting challenges (Ottawa's TV Guide: Buy More Government Ads - April 15).

Why not raise the CBC's core funding to "an amount equivalent to at least $40 per capita," as recommended by the standing committee on Canadian heritage?

This is less than most Western countries with a public broadcasting system, but it would let CBC significantly reduce its reliance on ad revenue. That would benefit the private sector, giving it access to a larger share of advertising, and steer the CBC toward the distinctive programming the private sector can't or won't do, restoring it to the mandate contemplated by the Broadcasting Act.
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