2009 JANUARY 11 – ADVERTISING ON CBC RADIO

OTTAWA CITIZEN

Your February 20 story on the possibility of introducing advertising on CBC radio requires a response.
This is not a new idea. It has been considered and rejected in the past, for several valid reasons. The CBC's condition of licence from the CRTC forbids advertising (except under rare and precisely defined circumstances, such as during elections) on its radio services. Any change to that condition of licence would be strongly resisted, not only by loyal CBC radio listeners, but also by private radio broadcasters, whose own revenue would be adversely affected by advertising dollars going to CBC radio.
The traditional distinctiviness of CBC radio would be further eroded by the presence of commercials. That insidious process, unfortunately, has been underway for some time. In a well intentioned, but poorly executed effort to broaden the traditional base of CBC radio listeners, many of its most loyal supporters, upon whom the CBC's survival as a public broadcaster depends, have become disenchanted, discouraged, disengaged and pretty darn unhappy.
Once upon a time, you could tell immediately whether you had tuned to a CBC radio station. Whether it was intelligent talk on Radio One, or great music on Radio 2, there was a recognizably distinctive tone. Now, with a few notable exceptions (The Current, As It Happens, Cross Canada Check-up, for example) it has become much more difficult to notice the difference between public and private radio in Canada.
One of the most irritating features, on both CBC Radio and Television, is the incessant running of so called "promos" and "trailers" telling us what's coming up next, or later, or tomorrow, or next week. A reasonable number of promos is OK, but not when they are repeated over and over and over again. Promos and trailers are nothing more than unpaid advertising by the CBC and just like paid advertising, there is a place for them, but there must be a limit to how often listeners and viewers have to be bombarded with such intrusions into their favorite programs!
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