2016 NOVEMBER 17 - CBC’S REACH
GLOBE AND MAIL
Re Ottawa Pressed to Curb CBC’s Growth (Nov. 16): The CBC is required by law to make its programming available throughout Canada by the most appropriate and efficient means. It follows that digital distribution should be fully utilized by the CBC to fulfill its role as the nation’s public broadcaster.
The real issue appears to be advertising revenue. As I have noted on many occasions, the CBC should be funded in such a way that it does not have to rely excessively on commercial advertising for its core mandate. It would be more helpful to their cause if the commercial media would work with the CBC and the government to find practical methods for reducing such reliance. Successive governments have paid lip service to this notion, but no concrete action has been taken.
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